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Category Engagement Over Time 

[Among those who have done this activity pre-pandemic:] For each of the following activities, please indicate which of 
the following conditions is closest to your current point of view: Recently active + Ready to go
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Visit a retail store

Visit a doctor's office

Visit a dentist's office

Attend an open house
for a home for sale
Tour a home listed for sale
(outside of an open house)
Attend a conference or convention

Take a cruise

Stay at a hotel

Take a timeshare vacation /
stay at a timeshare vacation resort
Attend a live sporting event

Fly commercially
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Activity Average

[Among those who have done this activity in the past 12 months:] For each of the following activities, please indicate 
which of the following conditions is closest to your current point of view: Recently active + Ready to go
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Open House Versus Activity Average

[Among those who have done this activity in the past 12 months:] For each of the following activities, please indicate 
which of the following conditions is closest to your current point of view: Recently active + Ready to go
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Tour a Home for Sale (other than open house) Versus 
Activity Average

[Among those who have done this activity in the past 12 months:] For each of the following activities, please indicate 
which of the following conditions is closest to your current point of view: Recently active + Ready to go
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Confidence Saw a 2-point Increase Fueled by Increased 
Optimism about the Future 
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Confidence Barometer Current Conditions Future Expectations

Confidence Barometer

33%
+2

41%

Future Expectations

+4

Current Conditions

+1
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Concerns Ratcheted Up in June
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Societal – The overall public health crisis

Personal – Potential to contract COVID-19

Societal – The U.S. Economy

Personal – Personal Finances

Social Unrest – Impact on American society

Social Unrest – Impact on leisure activities

7



Back to Normal Barometer — June 12, 2021

0

1

2

3

4

5

6

7

8

9

10

Wave 19 Wave 20 Wave 21 Wave 22

Only About Half Sees the Country Up and Running At 
Pre-Pandemic Levels by the End of the Year Or Q1 2022

Full lockdown

Pe
rc

en
t w

ho
 st

ro
ng

ly
 a

gr
ee

 th
at

 th
e 

co
un

tr
y 

w
ill

 b
e 

up
 a

nd
 ru

nn
in

g 
as

 it
 w

as
 p

re
-p

an
de

m
ic

43%

55%

42%

56%

33%

46%
39%

47% 49%

By the end of 3Q 2021 By the end of 2021 By the end 1Q 2022

Mean scores

Pre-pandemic

MEAN 6.9 6.6 7.3 7.2 6.7 NA NA NA6.3 6.8 6.9
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The Hybrid Work Model has Remained a Workplace 
Reality Despite Reduced Threats from COVID-19 

Are you presently working from home or in a dedicated work place?

62%
54% 59% 52% 51% 58%

50% 52%
43%

52% 49% 48% 43% 42% 44% 41% 37% 36%

24%

22% 18%
23% 23%

20%
25% 20%

30%
28%

25% 26% 33%
20%

23% 24% 27% 30%

14%
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Exclusively at my
usual dedicated
work place outside
the home

Split between home
and at my usual
dedicated work
place outside the
home
Mostly or strictly at
home

 A Barometer low 37% are working mostly or strictly from home…but 14% don’t expect to ever come back  
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Metrics of the Month:  The Consumer Mindset

10

It's important for my life to include a 
number of unique experiences 

47% agree that “people around me seem generally happy”

I'm optimistic about the future of our 
country

47%
50%
50%

55% 49%
38%

46% 41%
41%

52% 46%
46%
47%

52% 47%
50% 43% 35%

43%
44% 39%

42%
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T O P  3  B O X  A G R E E
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59%
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52%
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58%
58% 55%
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52%
49%
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50%
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Inflationary Concerns Persist….But Less Prevalent in Travel

Compared to the six months prior to the pandemic, would you say 
that prices for the consumer items you regularly buy are...

4%
8%

34%

38%

17% Much lower now

Somewhat lower now

Basically the same now

Somewhat higher now

Much higher now
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7%
11%

28%
34%

20%

WAVE 21 (MAY 19) WAVE 22 (JUNE 12)

6%

19%

36%

27%

13%

5%

18%

35%

27%

15%
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Consumer Perceptions About the Economy 
are a Mixed Bag

12

55%

43%

If I see something I 
like, I don’t worry 
about price

The country is 
currently in recession 

33%

60%

Today I have to 
make more difficult 
decisions about 
discretionary 
purchases than I did 
five years ago   

40%

55%

G O O D  N E W S

70%

I’m more budget 
conscious today 
than I was two 
years ago 

Before the end of 
(2021), the 
economy will begin 
to add jobs again 

33%

77%

People will go back 
to spending freely 
on luxuries again in 
[2021] 

36%

47%

B A D  N E W S

TOP 3 BOX

TOP 3 BOX
TOP 3 BOX

AGREEMENT
AGREEMENT

AGREEMENT

WAVE 22 (JUN ’21)

WAVE 1 (APR ’20)

WAVE 22 (JUN ’21)

WAVE 10 (SEP ’20)

WAVE 22 (JUN ’21)

WAVE 10 (SEP ’20)

WAVE 22 (JUN ’21)

WAVE 22
(JUN ’21)

WAVE 1 (APR ’20)

WAVE 4 (JUL ’20)

WAVE 22
(JUN ’21)
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The Re-Opening of America
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62% 61% 59% 59% 58%

59% 59%
54%

43% 41% 38% 38%
31% 35%

54% 54%
50%

47%
41% 41% 42%

36%
39%

35%

45%
42%

52%

8/5 8/20 9/9 9/25 10/7 10/21 11/18 12/11 1/13 2/4 3/3 4/12 5/19 6/12

I'm concerned that there will be a fourth wave of the COVID-19 outbreak which will require additional event cancellations and
lockdowns within the next six months
I believe that areas of the country with high rates of COVID-19 cases should be re-closed

It's time to open up sporting events to all fans who wish to attend

 70% now agree that “Once COVID 19 vaccines are available for all who want one, it will no longer be appropriate for the government to dictate the size of gatherings outside the home.”

 More than 2/3 agree that the prospect of catching COVID 19 is not as scary as it was at the start of the pandemic…up 10 points from December’20

 Those who strongly agree that it is our civic obligation to re-open all schools this Fall has risen from 29% last September to over 50% this June

T O P  3  B O X  A G R E E M E N T
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Half of the Nation Feels that The Pandemic Is Over….But 
Masks aren’t Going Away 

14

51%

67%

64%

68%

From my standpoint, the COVID pandemic is over

I expect that the government will still be asking
Americans to wear masks in public, this Fall

For now, I'm going to wear a mask, when in the
presence of others.

Many of the changes brought about by the
Pandemic, are here to stay

A G R E E M E N T
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Qualitative Perspective on Masks and Perceptions 
that COVID Still Isn’t Over 

15

“For so long it felt like those not wearing were making a statement, and I so didn’t want to be 
on that team.” 

“Yes we are getting vaccinated…but countries 
like Taiwan always had low #s and they are now 
going up again…”

“I’m guessing we change and become more like China with pollution and with the fear of new variants 
every couple of weeks.  They will be a part of us going forward.  People will have to keep trying every 
year with boosters.”

• Masks and sanitizer as foundational change
— Back for flu season

• All has become so politicized and that doesn’t help the situation

“Herd immunity could occur state by state but not for the country as a whole.  California is so 
different …It’s so Liberal out here…Other states don't see the world as how I see it.
Personally I don’t think it is over.”

“You will see people willing and wanting to wear a mask for years. We are in a great place of 
reopening…but also not far off from some stupid decision that would put us right back.  I want 
to be prepared for another shutdown.  As a consumer there are certain necessities.  Just the 
idea that resources could be gone at a moment’s notice.  It’s just insanity.”

(CONTINUED)
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Qualitative Perspective on Masks and Perceptions 
that COVID Still Isn’t Over 
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“I look to see if they still have a sign…. I’ll wear 
one every year during flu season or when I’m 
flying.  Seeing how flu was non existant this 
year…it’s hard to argue with that.”

• Masks and sanitizer as foundational change
— Back for flu season

• All has become so politicized and that doesn’t help the situation

“The first thing that pops up [when I see someone without a mask] is I hope they are 
vaccinated….I think freedom.  I think they are bold.  You can still catch COVID if vaccinated.  It 
defeats the whole point of being vaccinated to not protect your family.  I still wear it.”

“I think we are still pretty nervous…The India variant is all over the news.  We’re going to be 
nervous for quite some time.  This Summer we’re all going to enjoy and then it will flare up 
again in Fall around Flu season.  When sun is shining everyone is just excited and less 
concerned about health ramifications.  But in Fall there will be a natural flare up when we go 
back inside and these vaccines are no guarantees.”

(CONTINUED)
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To Mask or not to Mask

17

For which, if any, of the following situations are you or would you wear a mask or facial covering?

50%
45%
45%

43%
42%

40%
39%

35%
26%

23%

On Public transportation such as buses or trains

In a large department store or mall

In a taxi, Lyft or Uber

At a show or movie

At an indoor sporting event

In a small local shop or retail store

In a hotel lobby

When dining inside at a restaurant

In a park

When dining outside at a restaurant
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Public Gatherings are Awkward

18

When meeting people out in public, it's awkward determining whether or not to shake hands...

43%

22%

17%

19%
Strongly Agree

Somewhat Agree

Somewhat Disagree

Strongly Disagree
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But for Many, Dining has Been Transformed 

19

Please indicate how much you agree or disagree with each of the following statements 

T O P  3  B O X  A G R E E M E N T  S U M M A R Y

44%

43%

38%

I'm dining out at restaurants less than I
did prior to the pandemic

I'm more apt to order take-out from
restaurants now, than I did prior to the

pandemic

When I dine out my preference is to sit at
a table outside rather than inside the

restaurant
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COVID “Liberation Moments”:  Past, Recent or Future? 

20

Have you personally experienced a 
COVID liberation moment?

Yes
51%

No
49%

And for you was that COVID liberation moment reflective 
that your pre-pandemic life had returned permanently 
or temporarily?

Permanently
60%

Temporarily
40%

A COVID liberation moment: This is a particular moment in time where for someone personally, they felt that they had basically 
gotten their pre-pandemic life back in some meaningful way…either temporarily or permanently.
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COVID “Liberation Moments”:  Past, Recent or Future? 

21

Which of the following best describes your first COVID Liberation Moment?

17%

16%

15%

12%

9%

9%

6%

6%

4%

3%

Going somewhere without a mask

Going out to eat in a restaurant

Visiting family and friends

Taking a pleasure trip

Return to my workplace

Booking your vaccinate appointment/getting the vaccine

Attending a sporting event

Attending a party or other social gathering

Having family members return to school

Taking a business trip
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Qualitative Thoughts On “Covid Liberation” 

22

“At my grandfather’s funeral, everyone was coming in the house hugging and visiting without masks 
and you realized everyone was vaccinated and it felt very normal. One word to describe it….Relief!”

“Ultimately...myself getting the vaccine [was the moment].  I felt eager to get back to normal.”W H A T  S E T  T H E M  F R E E ?

• Seeing Family 
— Hugs

• Getting vaccinated

• Removing Masks

• The Return of Youth Sports

• Eating Indoors

“With people on both sides, waiters will have to keep 
wearing masks.  You never know who is vaccinated.”

B U T  N O T  Y E T  F O R  E V E R Y O N E

• Fear of variants

• Anticipated need for boosters

• Waiting to hear “all clear” from authorities

“My mom has some health problems and just recently I was able to hug her and give that emotional 
contact.  She didn't understand why you can’t hug or touch…So that was a big one.” 

“For me when CDC says unvaccinated people don't have to wear masks we’re done…But I don't think 
that’s going to happen.”

“Not yet…When mask mandates are completely lifted and it feels safe to be within six feet of 
one another. They aren’t exclusive to each other.  Even without the mask mandate I might 
hesitate to take one off.  It’s a trust issue...You don't know who is sick and who is vaccinated.”

“If the President says no more infections and we’ve gotten to herd immunity and 
we are safe.  I’d have to trust what government says.   CDC also…if Dr Fauci
said so, I would trust it.”
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Defining COVID “Liberation Moments” 

23
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Vaccinations Remain Stuck in Neutral 

I have already or will definitely get a COVID 19 vaccine when it is available

50%
61% 59% 59% 58%

Wave 18 Wave 19 Wave 20 Wave 21 Wave 22

Top 3 Box
Agreement

24

OUT INDEXING THE AVERAGE:  Men vs. Women; age 35+; Democrats
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A Majority See Between 60% and ¾ of the Nation 
Vaccinated by Fall 

25

What percentage of Americans do you feel will be vaccinated for COVID 19, by September of this year?

11%

18%

29%

22%

13%

8% Less than 60%

Between 61-65%

Between 66-70%

Between 71-75%

Between 76-80%

More than 80%

51%



heard immunity | severe reactions to COVID | effective for me | activities mandate | negative side effects | credible
and clear information | resistance to needles | concern for public health crisis| religious beliefs | job/school mandate
| media helpfulness | family/friends experience | not worried about getting COVID | already had it | need for booster
shots | concern for U.S. economy | concern for personal finances | concern for getting COVID | heard immunity |
severe reactions to COVID | effective for me | activities mandate | negative side effects | credible and clear
information | resistance to needles | concern for public health crisis| religious beliefs | job/school mandate | media
helpfulness | family/friends experience | not worried about getting COVID | already had it | need for booster shots |
concern for U.S. economy | concern for personal finances | concern for getting COVID | heard immunity | severe
reactions to COVID | effective for me | activities mandate | negative side effects | credible and clear information |
resistance to needles | concern for public health crisis| religious beliefs | job/school mandate | media helpfulness |
family/friends experience | not worried about getting COVID | already had it | need for booster shots | concern for
U.S. economy | concern for personal finances | concern for getting COVID | heard immunity | severe reactions to
COVID | effective for me | activities mandate | negative side effects | credible and clear information | resistance to
needles | concern for public health crisis| religious beliefs | job/school mandate | media helpfulness | family/friends
experience | not worried about getting COVID | already had it | need for booster shots | concern for U.S. economy |
concern for personal finances | concern for getting COVID | heard immunity | severe reactions to COVID | effective for
me | activities mandate | negative side effects | credible and clear information | resistance to needles | concern for
public health crisis| religious beliefs | job/school mandate | media helpfulness | family/friends experience | not
worried about getting COVID | already had it | need for booster shots | concern for U.S. economy | concern for
personal finances | concern for getting COVID

Vaccine Confidence Index (VCI)
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VCI:  Our Composite Index of Key Drivers of 
Acceptance of the COVID-19 Vaccines

Elements of Vaccine Confidence

27

Vaccine efficacy:  personal

Path to herd immunity

Activity mandate

Public health concerns

Severe reaction to COVID

Credible and clear

Vaccine side effects

Resistance to needles

54 
69 72 77 78 

94 104 111 117 122 
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Likelihood to get the vaccine
(1-10 scale)

VCI is highly correlated with 
likelihood to be vaccinated 
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likely to be vaccinated

Higher scores associates 
with those more likely to 

be vaccinated
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VCI:  Our Composite Index of Key Drivers of 
Acceptance of the COVID-19 Vaccines

Index components’ changes in June:

28

Vaccine efficacy:  personal

Path to herd immunity

Activity mandate

Public health concerns

Severe reaction to COVID

Credible and clear

Vaccine side effects

Resistance to needles

+1

+3
+4

+5
+3

- 6

- 3
- 3

100 

103 

May

June

VCI:  Vaccine confidence increased in June
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Memorial Day Weekend in Context

29

Which of the following, applies to the holiday just completed?

48%

18% 18% 16% 12% 7%

I stayed at home for the
full holiday weekend

I stayed overnight in
paid lodging or a hotel

I traveled more than 50
miles from home

I stayed overnight in a
private home or

residential unit, 50 or
more miles from my
primary residence

I took a commercial
flight

I cancelled or altered my
travel plans from what I
was originally intending

to do
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…And a Historical Look at Holiday Travel Disruption

30

Which, if any of the following affected your holiday travel plans?

Jun '21, 43%

Jun '21, 35%

Jun '21, 22%

Sep '20, 55%

Sep '20, 32%

Sep '20, 26%

Jul '20, 54%

Jul '20, 34%

Jul '20, 40%

I altered my plans to avoid areas that were showing
increased cases of COVID-19

I altered my plans to avoid areas where I was concerned
that social unrest might inhibit activities that I enjoy

I altered my plans to avoid areas where the wearing of
masks or facial coverings was required in public places
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…And a Historical Look at Holiday Travel Disruption

31

Which if any of the following were reasons why you stayed home for the holidays?

56%

18%

12%

10%

10%

10%

31%

45%

9%

11%

13%

17%

30%

36%

9%

10%

7%

12%

I typically don't like to travel over the
holidays

Traveling would raise the risk of
contracting or spreading Covid-19

Traveling would have required wearing a
mask

The economy remains so weak

Lots of restaurants are closed

People are not protecting their own
health where I was thinking of going

Jun '21

Jan '21

Dec '20

9%

9%

9%

6%

5%

12%

10%

36%

8%

8%

9%

14%

27%

4%

7%

Lots of sites and attractions are closed

Traveling would have required social
distancing

The CDC warned Americans not to travel
over the holidays, and I listened.

Social unrest might have broken out
where I was thinking of going

I could not get tested for COVID 19 prior
to traveling & did not feel safe making trip



National Association 
of Realtors 

32
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8% 11% 13%
22%

15% 17% 14% 10% 10% 11% 12% 17% 19%
32%

38%
46%

42%

52%
38%

55%
59%

48%
63%

62%
74%

64%
71%

50%
58%

53%
55% 37%24%

11%

21%

7% 9% 24%
10% 14%

4%
8%

10%

19%
10%

7%
3%

11%26% 25% 28%
17% 17% 12% 13% 14% 12% 17%

7%
15% 13% 8% 3% 6%

7/8 7/22 8/5 8/20 9/9 9/25 10/7 10/21 11/18 12/11 1/13 2/4 3/3 4/12 5/19 6/12
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Which of the following conditions is closest to your current point of view… Attend an open house for a home listed for sale
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11% 16% 19% 22%
12% 18% 15% 11% 7% 12%

28% 22% 26% 27%
39% 44%

49%
47% 47%

63%

67% 54% 65%
63% 73%

72%

63%

57% 48%

64%
50% 37%

18% 16% 9%

13%
12%

15%
10%

9%
9% 5%

6%

9%
10%

7% 6%
11%

22% 21% 26%

2%
10% 14% 11% 17%

11% 10%
4%

11% 16%
3% 5% 9%

7/8 7/22 8/5 8/20 9/9 9/25 10/7 10/21 11/18 12/11 1/13 2/4 3/3 4/12 5/19 6/12

Breakthrough
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Which of the following conditions is closest to your current point of view… Tour a home listed for sale (outside of 
an open house)

34
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Surge in Those Looking to Return to the Office 

35

[Among those who work mostly or strictly at home:] How eager are you to return full time to your workplace outside of 
your home, relative to three months ago? 

53% 54%

62%
57%

59%

42% 43%
50% 49%

42%

55%

9/25 10/7 10/21 11/18 12/11 1/13 2/4 3/3 4/12 5/19 6/12

T O P  3  B O X  E A G E R
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Expectations for Spending on Travel, New Cars, Home 
Remodeling, Top New Home Purchases 

36

Which, if any, of the following large discretionary purchases are you planning to make over the next six months?

28% 27%
23%

18% 16%

3%

32%

Taking a
dream

vacation

Buying a new
or better
vehicle

Remodeling
my home

Buying an
expensive
consumer

item

Buying a new
or second

home

Other I would not
make a large
discretionary

purchase
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51% 51% 50% 47% 44%
35%

The pandemic has made
people much more

cautious about protecting
oneself from germs.  No

one even wants to catch a
cold

The pandemic has made
me much more cautious
about protecting myself

from germs

COVID has provided
people with a good

rationale to adhere more
closely to certain

sanitization behaviors
that weren't always
followed in the past

It's apparent to me that
there were few cases of

the flu this winter

I'm concerned if people
cough in my presence

People are more likely
now than they were five
years ago, to seek to live

in communities with
others who share their

beliefs and political
leanings
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Various Pandemic Driven Behavioral Changes 
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In thinking further about the process of searching for and buying residential real estate, which, if any, of the following 
would you like to see continue after the pandemic?

38%

34%

32%

29%

29%

26%

14%

Zoom meetings

Ready availability of sanitary wipes at all home showings

Realtors and Buyers traveling in separate cars to showing

A requirement that only the real estate agent can touch
anything in the home, with gloves only.

A greater emphasis on electronic/virtual real estate
closings

Remote notarizations of documents

None



QUESTIONS?

Ron Bonjean, Partner, ROKK Solutions  
Jon Last, President of Sports & Leisure Research Group

David Klein, Senior Partner, Sports & Leisure Research Group

• What questions do you have for us?
• THANK YOU FOR ALL OF YOUR SUPPORT!
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