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CONTEXT: RESPONDENTS ACTIVELY ENGAGE

*Done in the past two years
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SLIGHT DROP IN CONFIDENCE FROM WAVE 4
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SOCIAL UNREST
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WHAT THEY’RE SAYING ABOUT UNREST



UNREST RAISES ANXIETY LEVELS

• They fear unrest will result in a spike in Covid-19 cases
▪ Media’s shift in coverage to “normal news” may cause people to forget about Covid-19 

risk

▪ Protesting without social distancing

• Unrest is another reason to avoid travel to large cities this summer, although 
protests can be anywhere

“[This summer] I wouldn't go to Chicago with all the protests and the riots. I wouldn't go to Chicago and 
get on the ‘L’ Train with the coronavirus.”

• Protests, riots, and curfews won’t last much longer – until the next media 
story



SUMMER OF PROCRASTINATION AND SOFT PLANS

• Summer travel plans remain tentative

• Some booking travel based on probability, but not counting on it 

“Where we go [this summer] will depend on if we're allowed to travel 
outside the country… If we have to travel within the United States, then 

[unrest] will have some impact on where we go.”



READINESS TO RETURN



SIZABLE % WOULD RETURN TOMORROW
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READY OR NOT: TOUR A HOME LISTED FOR SALE 
(OUTSIDE OF AN OPEN HOUSE)
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READY OR NOT: ATTEND AN OPEN HOUSE FOR A HOME FOR SALE
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WITH ASSURANCES, 78% RETURN IN 3 MONTHS
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WITH ASSURANCES, 74% RETURN IN 3 MONTHS

n=119, Back to Normal Barometer, June 3, 2020



% “READY TO GO” WHO ACTUALLY “WILL DO”
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PLURALITY OF BUYERS VERY READY TO BUY

n=170, Back to Normal Barometer, June 3, 2020



HEALTH CONCERNS ANIMATE BUYING
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LOOKING FOR HOMES IN LESS DENSE AREAS
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LOOKING FOR MORE SPACE
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Suing vendors & employers



EVERY SECTOR VULNERABLE TO LAWSUITS
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…EVEN AFTER CUSTOMERS SIGN A RELEASE
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EMPLOYEES WILLING TO SUE THEIR EMPLOYERS
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ALSO WILLING TO SUE THEIR ATTENTIVE EMPLOYER

n=500, Back to Normal Barometer, June 3, 2020



ONE LAST THING TO CONSIDER: RESTROOMS

• Greatest concerns, beyond the usual
▪ Small, confined space with heavy traffic

▪ Many touchpoints: doors, handles, faucets, flushers, etc.

▪ Variable frequency of cleaning

• Small measures reinforce a commitment to cleanliness
▪ Clean and re-stock restrooms often, especially removing trash

--Evidence that the restroom is taken care of

--Base frequency on traffic, not time

▪ Include hand sanitizer and paper towels in bathrooms

▪ Automate door entry, water/soap dispensing, etc.

▪ Good maintenance supports cleanliness

▪ Clean, disinfecting scent



QUESTIONS

• What questions do you have for us?

• What should we ask in wave 6?
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